[bookmark: _gjdgxs]Ryan L. Wheelwright
(801) 787-2591  |  ryanlwheelwright@gmail.com  |  Portfolio  |  LinkedIn                                              
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2024               	Executive MBA, Utah State University                          				              Logan, UT                                   
2020		B.S. Information Systems (BI Emphasis), Utah Valley University                                      Orem, UT
[bookmark: _Hlk133309957]CERTIFICATIONS
		Data Science with SQL and Tableau, Cornell University, 2022
		Data Analytics, Utah Valley University, 2020
                          Database Administration and Data Warehousing, Utah Valley University, 2020
SKILLS
Business Intelligence: Tableau, Power BI, SQL, Excel, Data Studio, Looker, Qualtrics
Forecasting & Modeling: Regression (Linear, Logistic), ANOVA, T-Test, Chi-Square
Data & Automation: Python, R, VBA, Google Apps Script, ChatGPT
Databases & Cloud: Snowflake, BigQuery, Redshift, MS SQL, MySQL, PostgreSQL, NoSQL
EXPERIENCE 
2022-2023         Business Analyst | Whistic                                                                                      	Pleasant Grove, UT                                                                                              
· Developed 5 executive Tableau dashboards (39 visuals), providing a single source of truth and giving leadership real-time visibility into customer health metrics
· Optimized 5 workbooks, 19 dashboards, and 173 charts, improving data accuracy and reducing dashboard load time for the CS leadership
· Drove analytics adoption by delivering weekly Tableau training to CS and Implementation teams, enabling churn-risk identification earlier in the customer lifecycle
· Improved reliability of forecasting by rebuilding 18+ complex SQL queries (100+ lines each) in DataGrip and reducing query run-time
· Informed executive and board decisions by producing quarterly analysis for the VP of Customer Success on renewals and engagement trends
· Partnered with RevOps to redesign Salesforce reporting, improving revenue pipeline accuracy and increasing visibility into KPI trends across departments
2021-2022         Business Intelligence Developer | Sunrun                                                                                Lehi, UT                                                           
· Designed and maintained 11 Data Studio dashboards (29 pages, 79 charts), giving 700+ employees across a nationwide department real-time visibility into performance metrics
· Automated reporting by developing & optimizing 30+ BigQuery SQL queries (75+ lines each), eliminating 15+ hours/month of manual reporting
· Created KPI logic and calculations in Data Studio, enabling directors to monitor SLA performance and intervene sooner
· Partnered with directors to translate BI insights into operational changes that improved service delivery for 600K+ customers 
· Collaborated cross-functionally to restructure investor reporting, strengthening transparency and trust with stakeholders
2021-2021         Business Intelligence Intern | Cardagraph                                                      		    Lehi, UT      
· Designed a sales demo survey to capture customer insights and analyze conversion patterns
2021-2021        Business Operations Analyst Intern | Beehive Venture Partners                                            Lehi, UT                                                           
· Created internship onboarding program that standardized training and reduced ramp-up time
2015-2018         Digital Marketing Director / Manager | The Baby Cubby                                                 Lindon, UT                                                                        
· Managed 1,200+ influencer partnerships resulting in 800+ blog posts and 694 Instagram campaigns, generating 5.4M impressions with a $91K budget
· Built a database of 2,165 influencers to prioritize partnership opportunities, reducing selection time and expanding campaign reach
· Crafted seven customer surveys, coded, and analyzed 45,678 answers, and based on this insight they now offer free shipping which increased the number of orders by 20%      
